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IAA MOBILITY | ACTIVE SEARCH BEHAVIOR

IAA MOBILITY TURNS INTO AN INCREASINGLY DOMESTIC SHOW – YET, ACTIVE 
INTEREST IN GERMANY REMAINS SOMEWHAT STABLE

MARKETS UNIVERSE MEDIA PERIOD DATA

Global All searches related to the IAA Search-engine searches 1st day of show +/- 10 days AITASTIC earned, owned media content & consumer behavior
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IAA MOBILITY | SENTIMENT

SENTIMENT AROUND THE IAA IN HOME MARKET REMAINS CRITICAL. CRITICISM 
OUTSIDE GERMANY VERY LIMITED 

MARKETS UNIVERSE MEDIA PERIOD DATA

Global All media coverage related to the IAA Online, Print, TV, Social 1st day of show +/- 10 days AITASTIC earned, owned media content & consumer behavior

IAA MOBILITY SENTIMENT // GERMANY IAA MOBILITY SENTIMENT // GLOBAL
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Home-market 
remains critical
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IAA MOBILITY | SENTIMENT IN GERMANY

GERMAN MEDIA CONTINUE WITH THEIR CRITICAL COURSE AND FIND NEW 
AREAS OF CRITICISM

POSITIVE

82%
NEGATIVE

18%

✗ PROTEST-COVERAGE & 
CRITICISM OF POLICE 
INTERVENTIONS

✗ MISSING OEM’S

✗ CONCEPTUAL CRITICISM 
OF SHOW – LONG 
DISTANCES, OPEN-SPACE, 
BLUE LANE, ETC.

✗ NOT GREEN ENOUGH –
GREENWASHING-
ACCUSATIONS

✗ TOO STRONG FOCUS ON 
INDIVIDUAL MOBILITY

✗ ACCUSATIONS, THAT IAA 
HAS BECOME A 
DOMESTIC SHOW

MARKETS UNIVERSE MEDIA PERIOD DATA

GERMANY All media coverage related to the IAA Online, Print, TV, Social 1st day of show +/- 10 days AITASTIC earned, owned media content & consumer behavior
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IAA 2019: 

6%

IAA MOBILITY | SHARE OF VOICE

OEM DOMINATE GLOBAL IAA MOBILITY COVERAGE. SUPPLIERS, TECH & NEW 
MOBILITY TOPICS STRONGER THAN 2019. PROTESTS WITH NO GLOBAL RELEVANCE

OEMs

55%

SUPPLIERS
16%

HOSTS

2%

NEW 
MOBILITY

12%

POLITICS

1%

IAA MOBILITY: 
All media 
coverage

MARKETS UNIVERSE MEDIA PERIOD DATA

Global All media coverage related to the IAA Online, Print, TV, Social 1st day of show +/- 10 days AITASTIC earned, owned media content & consumer behavior

TECH

9%

PROTESTS
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IAA MOBILITY SHARE OF VOICE // GLOBAL SHARE OF PROTESTS

2019
SHARE OF 

PROTESTS IN 
GERMANY

38%

2021
SHARE OF PROTESTS 

IN GERMANY

34%

SHARE OF 
PROTESTS WITHIN 
GLOBAL COVERAGE

-4pp
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IAA MOBILITY

IAA MOBILITY 2021: MORE ELECTRIC THAN EVER BEFORE, COMPACT & CITY-CARS 
REMAIN IN FOCUS. SUV & SPORTSCARS LOSE VISIBILITY
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SHARE OF POWERTRAINS VEHICLE TYPES

61%
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75%
ELECTRIFIED

92%
ELECTRIFIED

33%

32%

28%
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COMPACT / 
CITY-CAR

SEDAN / 
ESTATE

SUV / 
CROSS-OVER

COUPE / 
SPORTSCAR

VAN / 
BUS

-15pp
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ICE

FCEV

PHEV

BEV

MARKETS UNIVERSE MEDIA PERIOD DATA

Global All media coverage related to the IAA Online, Print, TV, Social 1st day of show +/- 10 days AITASTIC earned, owned media content & consumer behavior
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IAA MOBILITY

THE SMARTER THE CAR, THE LESS RELIANCE ON VISIBLE SCREENS. SCREENS TURN TO 
SURFACE PROJECTIONS AND BECOME DEEP REALITY DISPLAYS

MARKETS UNIVERSE MEDIA PERIOD DATA

Global All media coverage related to the IAA Online, Print, TV, Social 1st day of show +/- 10 days AITASTIC earned, owned media content & consumer behavior



A I T A S T I CSCOPE AND METHODOLOGY

15/15 MARKETS COVERED IN THIS ANALYSIS METRICS / EARNED & OWNED MEDIA VISIBILITY METRICS / EARNED & OWNED MEDIA TONALITY

SALIENCE = PROMINENCE OF AN ENTITY
MAXIMUM # OF OPPORTUNITIES THAT INDIVIDUALS COULD BE 

EXPOSED TO AN EARNED MEDIA MESSAGE (NOT UNIQUE)

ENTITY CONTACTS = PROBABILITY TO SEE 
MORE EVOLVED THAN THE OLD ‘MESSAGE CONTACTS MODEL’, 

SHOWING THE PROBABILITY THAT INDIVIDUALS LIKELY ARE EXPOSED 
TO AN ENTITY (NOT UNIQUE)

BASED ON A STATISTICAL MODEL AND DERIVED FROM THE REACH OF 
EACH MEDIUM. THE POSITION AND PROMINENCE OF THE STORY AND 

OF THE ENTITY WITHIN THE STORY IS TAKEN INTO ACCOUNT

SHARE OF COVERAGE
SHARE OF A CERTAIN TOPIC WHEN ALL TOPICS SHOWN SUM UP TO 

100%

SHARE OF VOICE
SHARE OF ENTITY CONTACTS VS. COMPETITIVE SET/SEGMENT OR 

WHOLE INDUSTRY

SENTIMENT
THE AVERAGE MEDIA EVALUATION OF A CERTAIN ENTITY OR ASPECT (E.G. 

COMPANY, PRODUCT, MANAGER, KEY MESSAGE)

MEDIA SCOPE

5.000+ opinion-leading media in social, online, 
print, audio & TV: AI-analyzed by LASSWELL AITM

100 VERY POSITIVE / SUPERLATIVE

POSITIVE 50 POSITIVE

25 MAINLY POS. / MINOR CRITICAL

0 AMBIVALENT

-25 MAINLY NEG. / MINOR PRAISE

NEGATIVE -50 NEGATIVE

-100 VERY NEGATIVE

Ø = SENTIMENT

/ FACTUAL / NEUTRAL
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INTRODUCTION TO AITASTIC

Our true AI-solutions constantly monitor and analyze businesses, key trends, 
consumer-behavior and communication in all relevant markets. 

AI consumer & 
communication insights for 
better business decisions

Precise and relevant data are transformed and integrated in strategic 
analysis and insights. 

Based on these insights and our sector expertise, 
our consultants provide guidance to successfully 
manage products and services, marketing and 
communication as well as developing successful 
management strategies to stay ahead in the ever 
changing future. 

CONSULTING

STRATEGIC 
ANALYSIS

PRECISE & 
RELEVANT 
DATA

ADVANCED AI 
TECHNOLOGY
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THANK YOU!

WE MAKE A SIMPLE PROMISE 
Our holistic, comprehensive and customized approach to 

communication research and consulting will give you a 
competitive advantage in a rapidly changing and 

increasingly complex communications environment.

BERND HITZEMANN

CEO | HEAD OF RESEARCH

+49 151/20193000

BERND.HITZEMANN@AITASTIC.COM


